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about me
A small-town, Mississippi girl with big dreams, I started chasing a career in marketing and 
design at 16. It all began with a fashion blog—you know, back before being an 
Instagram influencer was even a thing. *wink* Still passionate about the power of style, I’ve 
taken my creative toolbox to the agency world to help businesses of all shapes and sizes 
achieve their design, marketing, website, and brand strategy dreams.

The success of Vintage Inspired Passionista motivated me to learn everything I could about 
content writing, social marketing, and graphic design—all while juggling getting my high 
school diploma. By 17, I was running my own site and social channels, 
building marketing strategies, expanding the business, and writing syndicated columns for 
local newspapers and magazines. 

During my blogging career, I had the opportunity to interview fashion designers and celeb-
rities like Ty Pennington, Matt Muenster, Donald J. Pliner, Ken Laurence, Betsey Johnson, 
Rebecca Minkoff, and others. From big-time celebs to small-town veterans, my passion for 
telling people’s stories inspired my university studies and beyond.

After college, I had the opportunity  to start my marketing career at Crown Laboratories as 
their Influencer Marketing Specialist. I not only helped successfully launch re-branded Blue 
Lizard Sunscreen products, but I also carried out themed sample boxes for influencers to 
share on social media channels and blogs.

Also while at Crown, I planned and executed a Sesame Street partnership launch party with 
influencers in Santa Monica, California, generating almost 6 million organic impressions and 
79 organic placements. We later repeated this with a similar event in New York City.

My passion for storytelling and love of marketing motivated me to succeed and take on new 
challenges in the automotive aftermarket industry. Huge switch, I know. *wink* For two years, 
I worked at The AAM Group as their Marketing Coordinator where I handled social media 
across five channels, acted as the Market Research Analyst, Brand Manager, Social Media 
Manager, and video team co-lead.  

In 2021, I took a leap of faith and left the traditional office for the fully-remote life with As-
cend. After a year, I was promoted from Marketing Specialist to Creative Strategist. 

In my spare time, I love working on home improvement projects with my husband, painting 
retro murals, growing daylilies, training for marathons, and spoiling my two Goldendoodles, 
Oakley and Patton.  



DESIGNDESIGN
Graphic design is one of my specialties. Over the years, my skillset 
has grown, and I’ve found my niche: clean and modern graphics 
with unique typography and branding. From B2B to B2C, I have 
experience in designing print and digital materials that exceed 
client expectations. 

*Peaches will be shipped across the United 
States June through early August.

place your order:
GAPEACHES.COM

(478) 836-4362

There is nothing in the world as 
delicious as a fresh-picked peach 

from Dickey Farms. We take 
great pride in shipping only our 
finest quality, hand-selected, 

freestone peaches.

PRE-ORDER NOW!
GEORGIA
PEACHES

Fresh and Delicious

Delivered right to your front door.



DESIGN







One of my growing specialties is logo design. 
Recently, I was tasked with designing a logo for 
Ascend Strategy & Design’s employee book club. 
I took inspiration from fabric patches and vintage 
lines to create this logo. 

LOGO

A premier product in the wine industry needed 
upscale, unique business cards that emphasized 
their brand colors and textures. I took a modern 
approach with the blocking and white space to 
showcase elegancy and simplicity. 

CARDS

In my spare time, I love to work on custom graphic 
design pieces. One of my specialties is retro 
lettering and calligraphy. 

CUSTOM









CAMPAIGNS
The goal of this campaign was to create an 
ongoing theme for SGMC to show appreciation 
for their essential employees. Started during 
the COVID-19 pandemic, Dose of Kindness 
started out as a way to recruit kind words of 
encouragement for nurses, doctors, and other 
staff. Stories are submitted by patients through a 
uniquely designed landing page.

Dose Of 
Kindness

CAMPAIGNS
Throughout my marketing career, I’ve worked on many campaigns  
to help clients grow their engagement, website views, reach certain 
demographics, and much more. The following three are just a few 
of the most recent examples.



CAMPAIGNS
The goal of this campaign for South Georgia 
Medical Center (SGMC) created COVID-19 
vaccine confidence in their community through 
strategic video, email outreach, and social media. 
5 videos on Facebook resulted in 112,891 people 
reached, 3,735 people engaged, and 57,452 
video views. 4 emails sent to 1,833 community 
members earned a 28% average open rate.

Community 
Vaccine



The goal of this campaign was to share the 
importance of choosing sustainable pallets for 
your supply chain because your business can help 
to reduce negative impacts on the environment. 
Simple as that.

Pallets for the 
Planet





STRATEGYMY STRATEGY

Organic Growth
When it comes to a digital strategy, I believe organic 
growth is the best way to grow, engage, and nurture 
an audience. 

Power of Storytelling
The power of storytelling is a beautiful thing 
in marketing and design. I believe integrating 
storytelling not only better engages an audience, but 
also conveys brand messaging in an inspiring way.

Premium Design
Premium design is the backbone to captivating 
marketing. Simple as that. 


